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Food Processing — Audience Engagement Report

Food Processing is the only “double-horizontal” business-to-business food & beverage industry media brand. Its bi-monthly printed magazine and digital media cover every 
food category (beverages, frozen foods, snacks) as well as every job category (plant operations, R&D, management). It explores the latest in ideation, marketing, research & 
development, processing technologies and packaging, plus the vital synergies that exist between and among them.

Buying Team Reach %
Corporate Management 38.78%

Plant Operations 25.39%

Research & Development 16.36%

Engineering 11.06%

Purchasing Authority %

Packaging Equipment 49.72%

Processing Equipment (Pumps, Motors, Valves?) 49.35%

Packaging Materials 44.99%

Ingredients 45.55%

Process Controls/Automation Equipment 36.19%

Sanitation/Maintenance/Safety Equipment/App... 35.26%

QA & QC Instrumentation & Software 33.50%

Materials Handling Equipment, Warehouse/Di... 32.22%

Nutraceutical/Nutritional Ingredients 32.48%

Plant Design/Construction/Site Selection 29.63%

Consulting Services/Labs 27.66%

Refrigeration/Freezing Equipment 26.49%

The Audience Engagement Report provides an integrated view of the Food Processing community. The data provided within is obtained via internal and third party sources, including Google Analytics and Omeda.

AVERAGE MONTHLY REACH

150,978

Top Food Categories Served %

Beverage 10.47%

Meat Products 9.70%

Food Products Machinery Manufacturer 9.22%

Engineering, Construction & Management Ser... 8.51%

Meals, Entrees & Sides 8.06%

Food Manufacturer R&D, Adminstration or Wa... 7.26%

Chemicals & Other Allied Products 6.09%

Fruits & Vegetables 5.80%

Dairy & Substitute Products 5.11%

Breads & Other Bakery Products 4.60%

Other 3.70%

Snack Foods 2.65%

Grains & Pastas 2.44%

Dressings, Oils, Jellies & Condiments 2.32%

Candy, Chocolate & Gum 2.23%

Pet Foods 2.76%

Breakfast Cereals & Bars 0.75%

Sugar, Sweeteners & Syrups 0.84%

COMPANIES THAT ENGAGE   

43.26% 23.79%32.95%
MAGAZINE BOTH DIGITAL 

MAGAZINE/
DIGITAL 
OVERLAP
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Food Processing — Digital Engagement & Insights

DESKTOP VISITORS AVERAGE MONTHLY

MOBILE VISITORS AVERAGE MONTHLY

AVERAGE MONTHLY PAGE VIEWS

96,244

AVERAGE MONTHLY SESSIONS

55,660

AVERAGE UNIQUE MONTHLY VISITORS

44,053

35,931

COMBINED SOCIAL REACH

115

AVERAGE MONTHLY NEW SITE REGISTRATIONS

MAGAZINE SUBSCRIBERS

50,000

60%

40%
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Food Processing — eNewsletter Engagement & Insights

Delivered Average Average Total Open Rate Average Total CTR

Food Processing Enews 13,774 55.86% 2.03%

13,774

ENEWSLETTER REACH

55.86%

AVERAGE TOTAL OPEN RATE

2.03%

AVERAGE TOTAL CTR
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Food Processing — What’s Trending in 2025

TOP TOPICS

Automation/Digitization Plant Operations

Consumer Trends

Product Development/R&D

Food Safety

Sustainability

TOP VIEWED ARTICLES

TOP PODCASTS

•	 The Top 100 Food and Beverage Companies for 2024

•	 2024 Processor of the Year

•	 What Will Trump 2.0 Mean for Food & Beverage?

•	 Processors Find Sustainability Projects that Push the Envelope

•	 GLP-1 Diets – Opportunity, not Liability

•	 AI in the Lab and the Plant

•	 Top 7 OT Cybersecurity Challenges in the Food & Beverage Industry

•	 Rollout: Top New Food Products of the Month

•	 Green Plant of the Year: Keystone Potato Products Takes Sustainability to  

New Levels

•	 Food Safety 2024: Can FDA and USDA Keep Up?

•	 How R&D Innovation Helps Mars Food & Nutrition Solve Consumer Pain Points in  

the Kitchen

•	 State Legislatures Trying to Ban Food Additives — Where Does Industry Stand and 

What’s Next?

•	 Mid-Year Update on Consumer Trends in Food and Beverage

•	 What Do Americans Want on Their Cheeseburgers? Sargento Shares Its Findings

•	 How Molecular Recycling Can Help Take Packaging Sustainability to the Next Level
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Food Processing — Traffic by Region

83.81%
North America 9.87%

Asia

1.04%

0.99%

3.59%
Europe

Africa

Oceania

0.70%
South + Central 

America

Traffic By Region %

North America 83.81%

Asia 9.87%

Europe 3.59%

Africa 1.04%

Oceania 0.99%

South + Central America 0.70%
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Food Processing — Sworn Publisher’s Statement

2025 Issues Total Qualified Non-Paid Print Total Qualified Non-Paid Digital Total Qualified Non-Paid Subscribers

January/February 38,241 11,759 50,000

March/April 38,217 11,783 50,000

May/June 38,260 11,740 50,000

Average Qualified Circulation 38,239 11,761 50,000

QUALIFIED CIRCULATION BY ISSUES FOR THE PERIOD	

We hereby make oath and say that all data set forth in this statement are true. | July 2025 | Keith Larson, Vice President | Anna Hicks, Director, Audience Development
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Food Processing — Magazine Circulation

PRIMARY END PRODUCT Grand Total % of Total Engineering Plant Operations Research & Development Corporate Management Other Titles

Beverage  
Includes soft drinks, bottled water/ice, distilled malt products (alcoholic & non-alcoholic), coffee/tea, 
fruit/veg juices (healthy beverages), powdered beverage mixes/flavoring extracts, case ready products

7,027 14.1% 972 2,420 1,384 2,128 123

Breads & Other Bakery Products  
Includes bread/cakes/pies/pastries/muffins/bagels, frozen bakery products

2,954 5.9% 412 942 483 1,079 38

Breakfast Cereals & Bars  
Includes breakfast/energy bars, breakfast cereals & bars

544 1.1% 101 159 127 150 7

Candy, Chocoloate & Gum 1,408 2.8% 314 356 274 448 16

Dairy & Substitute Products  
Includes milk and milk substitute, cheese/butter/cultured products, ice cream/frozen novelties, dry/
condensed/evaporated dairy products

3,521 7.0% 587 1,165 811 913 45

Dressings, Oils, Jellies & Condiments 1,582 3.2% 300 443 422 391 26

Fruits & Vegetables 
Includes canned fruits & vegetables, fresh fruits & vegetables, dried/dehydrated fruits & vegetables, 
frozen fruits & vegetables

3,772 7.5% 536 1,170 772 1,213 81

Grains & Pastas 
Includes rice/flour/corn, pasta

1,930 3.9% 372 637 435 457 29

Meals, Entrees & Sides 
Includes dinner/meals/entrees, side dishes, pizza, ethnic foods

4,353 8.7% 162 1,384 593 2,119 95

Meat Products 
Includes sausages/deli meats, canned & shelf stable meat entrees, meat/poultry & seafood

6,660 13.3% 911 2,210 1,262 2,176 101

Pet Foods 1,895 3.8% 315 629 412 517 22

Snack Foods 
Includes chips/pretzels/tortillas/popcorn/nuts/peanut butter,cookies/crackers

1,760 3.5% 247 566 345 585 17

Sugar, Sweeteners & Syrups 510 1.0% 100 155 109 138 8

Complementary Work Sites*

Food Manufacturer R&D, Adminstration or Warehouse 2,772 5.5% 165 753 634 1,158 62

Food Products Machinery Manufacturer 3,192 6.4% 592 730 320 1,402 148

Engineering, Construction & Management Services 2,719 5.4% 674 457 324 1,182 82

Chemicals & Other Allied Products 2,719 5.4% 302 646 924 762 85

Others Allied to the Field 682 1.4% 161 121 209 148 43

GRAND TOTAL 50,000 100.00% 7,223 14,943 9,840 16,966 1,028

14.4% 29.9% 19.7% 33.9% 2.1%

*Places where food isn’t made at production scale, but new food products are developed, capital purchase 
decisions are made, mixers and packaging machines are fabricated, and engineers design food plants
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Food Processing — Subscribers by State

State Total

Alabama 590

Arizona 412

Arkansas 857

California 5,011

Colorado 748

Connecticut 484

D. C. 55

Delaware 158

Florida 1,822

Georgia 1,486

Idaho 448

Illinois 3,230

Indiana 1,139

Iowa 1,261

Kansas 870

Kentucky 766

Louisiana 540

Maine 218

Maryland 662

Massachusetts 972

Michigan 1,470

Minnesota 1,789

Mississippi 317

Missouri 1,392

Montana 165

Nebraska 704

Nevada 181

New Hampshire 180

State Total

New Jersey 1,576

New Mexico 147

New York 2,231

North Carolina 1,386

North Dakota 259

Ohio 2,548

Oklahoma 346

Oregon 666

Pennsylvania 2,364

Rhode Island 117

South Carolina 493

South Dakota 220

Tennessee 848

Texas 2,617

Utah 464

Vermont 132

Virginia 920

Washington 1,035

West Virginia 172

Wisconsin 2,501

Wyoming 48

Total 48 Contiguous States 49,017

Alaska 76

Hawaii 124

Total U.S. Territories 17

Total USA 49,234

SUBSCRIBERS BY STATE  STATE BREAKOUT OF MAGAZINE SUBSCRIBERS

SUBSCRIBERS BY REGION
U.S. REGION BREAKOUT OF MAGAZINE SUBSCRIBERS

6,712

2,613

4,360

8,274

9,675

17,383

200

Circulation Outside the U.S. Total

Total Canada 504

Total Mexico 15

Outside North America 247

Grand Total 50,000

Source: Publisher’s Own Data, July 2025 Food Processing magazine issue


